
CORPORATE PARTNERSHIPS 

FACT SHEET  

 

The Indian (Sub-Cont) Crisis & Support Agency welcomes 

your interest to work with us. 

CORPORATE SOCIAL RESPONSIBILITY 

Corporate Social Responsibility (CSR) can be realised through The 

Indian (Sub-Cont) Crisis & Support Agency (ICSA) in a number of 

ways.   

Corporate Social Responsibility allows companies to integrate 

social concerns in their business operations and sometimes 

referred to as the triple bottom line – including a measure of 

social value. 

Organisations can use key strategies to build social responsibility 

into their operations without the need to create something 

entirely new and little additional investment. 

• Align Community Impact Goals with Business Practices. 

• Leverage core business activities and capabilities to 

deliver on Social Outcomes 

• Design goals with measurable impact 

• Promote a healthy and inclusive workplace culture  

TAX BENEFITS 

A major benefit is the ability to use your money on the 

community issues that matter to you and your organisation.  ICSA 

has DGR and PBI registrations which means all donations and 

contributions to ICSA over $2 are tax deductible.  

CREATING SOCIAL VALUE 

CAPITAL 

A very simple way of building social value capital is to invest funds 

a program or service.  The aims of the activities are clear; outcome 

reporting will provide measures on returns for the investment.  

PHILANTHROPIC 

A percentage of profit donation towards social outcomes can 

support a lot of services.  At ICSA services that need immediate 

support are;   

• Men’s Services [case management]; there are few services for 

men.  Our experience is true early interventions are more 

effective when all parties are supported.  We support men both 

victim and perpetrators. 

• New Residency Migrants: Clients on temporary visas on the 

way to permanent residency.  Most work or study and have 

dependants. For this cohort there is little support in settling in 

Australia and too often fall victim to negative life changing 

outcomes.  

MUTUAL BENEFIT 

Partnerships can work well where there is a simple exchange of 

goods, services or knowledge.  For example we deliver bespoke 

training; in return for space and some hospitality we allocate 

training spots to the sponsor.  

 

What you get out of 

volunteering 

SOCIAL VALUE 

Key Areas of Responsibility: 

• Ethical 

• Environmental 

• Economic  

• Philanthropic 

• Healthy & Inclusive 

workplace 

 

PARTNERING  BENEFITS  

 

• Opportunity to share 

knowledge and experience. 

• Active participation in 

community. 

• Being valued in the 

community 

• Workforce Professional 

Development 

• Widens professional 

networks 

• Gives trainees other 

opportunity to diversify 

experience 

• References and 

testimonials. 

• Promotes business. 

• Keep in touch with 

community and your 

customer base 

• Cross promotions 

LETS START WITH A 

CHAT 

CONTACT  

info@icsa.net.au 

 

mailto:info@icsa.net.au

